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MMMMHH…

PEOPLE ARE 
WORRIED 

FINANCES 
ARE AN 
ISSUE

THE 
CRITICAL 
ROLE OF 

BUSINESSES

BACK TO 
BASICS

SETTING 
THE TONE 

30-second summary
• In order to adapt to the “new normal” 24% of people 

plan to delay large purchases.

• 42% are planning to cook at home to save money 

over the next six months.

• People are spending anything between 3 to 7 hours 

on social media in a day.

• VARIOUS surveys found that 68% of people find it 

helpful when ads show regard of the current scenario 

and 62% know that brands mean well.

• 42% of market leaders mentioned that their marketing 

teams lacked the bandwidth to quickly adapt to 

shifting priorities and create new content.



WHAT DO PEOPLE MISS THE MOST?

LIVE EVENTS

SCHOOL

LOVED ONES LIFE

TRAVEL

WORK

COMMUTING

SOCIAL 
GATHERINGS

RANDOMNESS

UNESSENTIALS 



THE NEW NORMAL…

Streaming services: 42.0% user increase, driven by 18-44 year olds

Work/telecommuting: 25.4% user increase, driven by 25-44 year old 
homeowners

Online shopping: 30.7% user increase, driven by 25-34 year olds

Social media usage: 33.8% user increase, driven by 18-44 year olds

Mobile gaming: 21.1% user increase, driven by 18-24 year old male 
renters

Virtual workouts: 14.4% user increase, driven by 35-44 year olds

• 49% plan to delay travel

• 44% plan to delay major medical 
procedures

• 24% plan to delay home 
improvements or repairs

• 24% plan to delay large purchases

• 12% plan to delay car repairs



WHAT TO DO?

LISTEN

• CONSUMERS

• COMMUNITIES 

REFINE
• ENGAGEMENT

• MESSAGING

SERVE
• CONSUMERS

• COMMUNITY

CONNECT
• EMPATHETICALLY

• OFFERING

ITERATE
• QUICKLY

• RELEVANTLY



SALES PHASES TO CONSIDER…



WHAT ARE ADVERTISERS MAIN CHALLENGES?



HOW ARE COMPANIES ADJUSTING?



ALIGNING, ALIGNING, ALIGNING!!! 



TO DO…



NOT TO DO…



NOT TO DO…

1. Don’t shut it down

2. Add value

3. Be able to react fast

4. Be empathetic

5. Creativity is key

“Great advert KFC, bad timing. Finger lickin’ no good.”



THANK YOU!

BE CREATIVE 


